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Ron Shevlin is a senior analyst at Aite Group where he specializes in marketing topics within retail
financial services.

As evidence that his career is in reverse, prior to joining Aite Group, Ron was a vice president at Epsilon,
where he led the database marketing firm's financial services consulting practice. And prior to that, Ron
was a vice president and principal analyst at Forrester Research, heading up Forrester's research efforts
on customer loyalty, profitability and consumer channel use in the financial services industry.

Ron received an M.B.A. in Finance and Statistics from the University of Texas at Austin, and a B.A. in
Economics from SUNY Binghamton. Ron is married, and has three daughters -- ranging in age from 8 to
18 -- which helps to explain his violent mood swings. He blogs at Marketing Whims, which you should be
reading, and he plans on kicking everyone's butt tonight at Rock Band.

Tim McAlpine is the Co-creative director and President of Currency Marketing. He has more than 20
years of experience in the marketing and communications business. Tim is a passionate credit union
advocate and believes that credit unions and the credit union movement need to work harder to prove
that there is a difference and that it matters.

Jeff Stephens, CEO, Creative Brand Communicationst At the forefront of financial industry branding is

Jeff Stephens, CEO of Creative Brand Communications (CBC). He knows that progressive brands are those

that deliver more than just lip-service to customers. They deliver experiences. At CBC, Jeff provides
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leaders such as Umpqua Bank ¢ arguably the most innovative bank brand in the United States. Jeff has

also made his mark speaking and writing for organizations like the Credit Union National Association, the

Credit Union Executives Society and publications such as Bank Marketing.

Jeff Russell is the Chief Information Officer of The Members Group, a wholly-owned subsidiary of the
lowa Credit Union League. He posts opinions and insights on card processing, payment technologies and
the credit union industry on the TMG Payment Industry Insider blog.
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Andy Janning is the VP of Training and Quality Service at FORUM Credit Union. He has 18 years in

banking, with experience as a teller, operations specialist, branch manager, and trainer. He was hired by
FORUM in 1998 to create both a training department and corporate university from scratch. He led the
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award in 2003. In 2008, FORUM became the first credit union to be named to the two most prestigious

lists of best training and development teams in the world, ranking alongside companies like Microsoft,

UPS, KPMG, and Umpqua Bank for overall training excellence. In 2008, FORUM was the only credit

union recognized as one of the Best Places to Woik Indiana. Andy speaks frequently at various credit

union and training industry events across the country and was one of the highest-rated speakers at the
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His personal life includes his two little girlscages5and4cda I N G KS o6Said GKAy3Ia GKI
Y S dMé has aspirations of being Doug True when he grows up, with a dash of Denise Wymore thrown

in. He was a crisis and suicide counselor for a while, and also traveled all over the country talking to

parents and teens about making sane life choices in a crazy culture. He also is a professional radio actor

and voiceoverartist. t SNBR 2yt 1jd23SY aL adAay]l 4 32t FPd a

Morriss Partee is Chief Innovation Officer and founder of EverythingCU.com. Morriss is responsible for

creating one of the most remarkable forums for the exchange of ideas in credit union history. Under
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union executives across the country.He explores new frontiers in the convergence of branding,

marketing and technology on his blog, http://everythingcu.wordpress.com.

William Azaroff is the Director, Online Banking & Engagement at Vancity, Canada's largest credit union,
where he pioneered ChangeEverything.ca, the groundbreaking change-themed online community.
William builds on a decade of experience at digital agencies in Vancouver, Seattle and Los Angeles
driving strategy, extending brands to the Web and building relationships for companies in several
verticals, including Honda, Disney, Intuit Canada and the Government of BC. He blogs at
azaroff.com/blog.

Partnership: conoect

Symposium: coils

lj


http://www.everythingcu.com/index.cfm
http://everythingcu.wordpress.com/

................................................................................................................. N,

Matt Dean is the President and CEO of Trabian. He founded the company in 2003 after graduating from
Texas A&M with a degree in Computer Engineering. Located in Fishers, IN, the company blogs actively
at opensourcecu.com.

Gene Blishen is General Manager of Mt. Lehman Credit Union, located in the Fraser Valley, 60km. east
of Vancouver, B.C. He started with the credit union system in 1978. He spent a number of years in
Denmark and has been at Mt. Lehman since 1992.

Though a small credit union ($40m), Mt. Lehman has established itself over the years as an innovative
credit union that uses technology to produce unique products and enhanced back office support. The
credit union has had a number of W F A ilNfoduit€and services derived from technology innovation.
This position comes in part from being constantly aware of IT developments. Gene has been blogging
(www.tinfoiling.com) for a number of years and has spoken to a number of groups about IT and the new
social media and what it means to credit unions.

Besides the credit union, Gene sits on the board of Stabilization Central Credit Union of B.C. and is
president of the Credit Union Foundation of B.C. He has been married to the same wonderful woman for
36 years and has two adult sons, one attends seminary in Saskatoon, and the other is an artist living in
Copenhagen, Denmark.

Matt Davis is the Director of Public Relations at Members Credit Union ($200 million, Winston-Salem,
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Warrior" blog, Davis has been at the center of credit union innovation since 2004. Pet projects such as
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features on Yahoo! Finangdast Comparyy / dzNNJ y O &CredittUNidn $ndovafsie Eredit

Union Timesthe Credit Union Journadnd other trade press. His passion for community involvement

has earned Members Credit Union four consecutive NCCUL Dora Maxwell Social Responsibility Awards

(a North Carolina Credit Union League first), including Honorable Mention in the 2007 national

competition. Davis earned a BBA ¢ Marketing from the College of William & Mary (Williamsburg, VA),

and completed Basic Cadet Training at the United States Air Force Academy (Colorado Springs, CO).
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Robbie Wright is the General Manager of fi-linx, a wholly-owned subsidiary of MaPS Credit Union. A
graduate of Western Oregon University with a degree in Business Management and Entrepreneurship,
Wright is responsible for the strategic direction and product development of fi-linx. Before joining the
CUSO, Wright worked as the Sales Manager for MaPS Credit Union where he tailored his concepts and
ideas to best fit the credit union.

His experience includes product development, customer service metrics and measurement, balance
sheet management, deposit product pricing, high-efficiency retail environments, and technology. He is a
recent appointee of NACUSO Technology Advisory Board.

His unique blend of front line knowledge and experience with his thirst for entrepreneurship has lead to
the creation of new business models in the credit union and CUSO.

Michelle Bloedorn is Executive Director of the Member Loyalty Group, a credit union service
organization (CUSO) formed by six leading credit unions to implement a standardized member-loyalty
metric for credit unions.

Before joining the Member Loyalty Group she was the Vice President of Sales and Service at Baxter
Credit Union. In this role, her responsibilities included Marketing, Online Services, Inbound Sales and
Contact Center Management. She was also responsible for implementing and managing the NPS Loyalty
program at the credit union.

Previously Michelle spent more than 16 years in the credit union industry specializing in various areas
including marketing, business development, product management, call center management, online
services and branch management. In addition to Baxter, she worked for South Carolina FCU, Orange
County Teachers CU, Riverside County FCU and CUNA Mutual.

Michelle received her Business Administration degree in Marketing from California State University, San
.SNYFNRAY2 YR A& O2YLX SGAy3a KSNJa.! Fd b2NIKgSai
is also a graduate of the CUES CEO Institute.
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Diana Dykstra is President/CEO of San Francisco Fire Credit Union located in San Francisco and has been
involved in the financial services industry for over 30 years. She is an active participant in many credit
union and community boards/committees with a strong focus on advancing the education and rights of
consumers as it pertains to financial services.

Diana is a 1992 graduate and current instructor of Western CUNA Management School (WCMS). Diana

was awarded the James D. Likens Alumni Recognition Award at the 2001 WCMS graduation in July and

the Distinguished Service Award at the 2002 California Credit Union League Annual Meeting. Sheisa

board member and past Chairman for California Credit Union League and CU Direct Lending, and

currently Vice Chair of Prime Alliance Solutions and is also on the boards of Western Corporate Federal
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Jon DiGregory brings 20 years of advertising and online marketing experience to Cantaloupe. Before
founding Cantaloupe, after a short stint in the traditional advertising agency world, he started one of the
first multimedia marketing companies in Indiana that dedicated itself solely to building and delivering
online content for the web.

Jon sits on the Techpoint Foundation Communications Board, the IUPUI Library Board of Directors and
Rotary Club of Indianapolis Communications Committee. Outside of Cantaloupe, he is a restaurant
owner with his three brothers in Albuquerque, NM and is a partner in his wife's Fishers, IN optometric
practice Sweet Obenauf Eye Care.

CU Skeptic is a sub 30 year old male that has spent the last few years working in and around the banking
and credit union industry. He has heard the tales of credit union greats and has seen what some would
call the bottom of the barrel. | S §én the efforts of small town banks and has all of his personal
accounts with one of the big ones.
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